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About KDA Creative

• Multi-disciplined creative firm that offers 
comprehensive communication and 
engagement solutions

• Specifically formed to serve infrastructure 
development

• Offices in Phoenix and Los Angeles

• Celebrated 10 years May 2011

• Certified, small, woman-owned business 
(DBE)



• Staff of 8 plus strategic partners providing 
public outreach and involvement services for 
transportation, rail and transit, 
water/wastewater, and creative design 
services 

• Most notable experience: led a team of 7 
consultants during extensive 8-year public 
involvement program for controversial 
roadway improvements to SR 179 in Sedona
– Over 100 businesses impacted, months of night 

work (residential and hotel impacts), world-wide 
traveling public 

About KDA Creative



• Business meeting held in August 2011 prior 
to the utility relocations - 18 businesses 
attended

• 46 businesses are contacted in person or by 
phone weekly regarding updates

• Weekly email updates are sent to 55 
businesses and individuals, plus the team

Alma School Rd/Ray Rd
Public Outreach Program



• Project website:
– weekly updates 
– highlights new information 
– lists all businesses with contact information and 

links to their websites 
– provides opportunity to sign up for weekly updates

• Project hotline is answered by Ms. Miller - call 
log is maintained and discussed with the 
team as calls are received

• Response to utility disruptions handled 
immediately - follow up with business

Public Outreach Program



• Proactive communications include weekly 
visits, calls and updates

• Four months of working with the businesses 
during utility relocations

• Businesses are familiar with Ms. Miller and 
Jim Phipps making regular contact

Developing Relationships



• Hold public meeting on January 31 at 
the Greater Phoenix Chinese 
Christian Church

• Post 15 colorful business directional 
signage listing all business names

• Advertising program in the Chandler 
Republic
– includes a coupon to be used at the 

intersection
– 99% business participation accepting the 

coupon

• Continue proactive communications 
during construction - contractor 
understands pre-construction efforts 

2012 Public Outreach



• Will run 19 times 
(Jan - Nov)

• Banner ads on 
azcentral.com

• Email blasts to 2,000 
emails

Chandler Republic Ad



Project website:
www.almaschoolray.com

Project hotline:
(602) 697-9566 

Sign up to receive 
weekly updates

How To Stay Informed


